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Introduction to Digital
Marketing Strategies

Welcome to Chools' Digital
Marketing Strategies
Program! @€ This course is
designed to empower you
with the knowledge and skills
needed to thrive in the
dynamic world of digital
marketing. You will learn how
to create, execute, and
optimize marketing strategies
that engage and retain
customers across digital
channels. Get ready to

transform your marketing
expertise! @@




Why Choose Chools? "
Numbers That Speak for Themselves:

=2  * 10,000+ Successful Alumni: Join a
network of impactful professionals.

* 95% Job Placement Rate: Secure
your future with Chools' proven track
record.

e 20+ Years of Excellence: Trustin a
legacy of education and industry
expertise.

e 200+ Industry Partnerships:
Leverage our connections for real-
world insights and opportunities.

What Sets Us Apart?

.\‘ .

—> o Expert Instructors: Learn from industry
veterans with hands-on experience. >

e Hybrid Learning Model: Balance online
flexibility with in-person engagement.

e Comprehensive Curriculum: Stay
ahead with courses designed to meet
market demands.

o« Community and Networking: Be part
of an active community of learners and

professionals.



R Ramagq
Chools

Consulting, Training & IT Services

Who Can Apply?

Eligibility Criteria:

 Must be at least 18 years old.
» Proficient in English.

« Committed to learning and engaging with fellow

participants.

ideal Candidates:

« Aspiring marketers seeking to advance their digital
marketing expertise.

« Business professionals looking to enhance their
marketing strategies.

Program Overview

The Chools Digital Marketing Strategies Program offers a
comprehensive learning experience through four progressive

stages, combining theoretical knowledge with practical
applications.
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Learning Mode:

e Hybrid Learning Model: Combines online learning
with in-person sessions for flexibility and
interactive engagement.

e Interactive Sessions: Includes live webinars,
workshops, and group discussions with expert
instructors and peers.

e Self-paced Learning: Access course materials

anytime, allowing you to learn at your own pace.

Curriculum Highlights:

e Aspiring marketers seeking to advance
their digital marketing expertise.
e Business professionals looking to

enhance their marketing strategies.



Program Objectives @

Master digital marketing strategies and tools.
Develop effective customer engagement
techniques.

Analyze and optimize marketing performance.
Explore ethical and data-driven marketing
practices.

Foster continuous learning and innovation.

Prepare for advanced roles in digital marketing.

Expected Outcomes

Proficiency in digital marketing tools and techniques.
Strong analytical and problem-solving skills.
Hands-on experience through projects.

Ability to create and execute impactful marketing
campaigns.

Application of ethical marketing practices.

Skills Learned

Proficiency in digital marketing tools and techniques.
Strong analytical and problem-solving skills.
Hands-on experience through projects.

Ability to create and execute impactful marketing
campaigns.

Application of ethical marketing practices.



Job Positions and Opportunities © &

—2 e - Career Paths: Digital Marketing
Specialist, SEO Analyst, Social
Media Manager, Content
Strategist, Marketing Analyst.
e Industry Demand: High demand
across sectors, competitive
salaries, and growth

opportunities.

Key Industry Verticals € © \

—>  Skill Application
Areas: E-commerce,
Healthcare,
Technology, Education,
Finance, Retail, and

more
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Program Outline

Digital Marketing Strategies Program

1. Introduction to Digital
Marketing
o Core principles and industry

applications.
STAGE 1: 2. Understanding Digital
FUNDAMENTAL Channels
S OF DIGITAL o Social media, SEO, email,
MARKETING and content marketing basics.

3. Customer Behavior Analysis
o Understanding and
segmenting audiences.
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Program Outline

Digital Marketing Strategies Program

4. Content Marketing Strategies

o Crafting and optimizing content for

engagement.
5. Paid Advertising Campaigns
STAGE 2:
DEVELOPING A o Implementing and managing PPC
COMPELLING campaigns.
VALUE 6. Marketing Automation Tools
PROPOSITION o Automating repetitive marketing
tasks.

7. Data Analytics and Performance
Measurement

o Analyzing campaign success and ROL.
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Program Outline

Digital Marketing Strategies Program

8. Project Development

o Developing and executing

STAGE 3: marketing strategies.
PRACTI(;AL 9. Campaign Troubleshooting

APPLICATIONS

o Identifying and resolving
campaign issues.

10. Data Analysis and
Visualization

o Analyzing data for decision-

making.
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Program Outline

Digital Marketing Strategies Program

11. Real-World Marketing
STAGE 4: Project

CAPSTONE o Apply tools and
PROJECT techniques to solve

marketing challenges.
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Program Outline

Digital Marketing Strategies Program

12. Ethical Marketing Practices
o Navigating data privacy and
compliance.

ELECTIVE 13. Predictive Analytics for

Marketing
MODULES o Building and validating
predictive models.

14. Al in Digital Marketing

o Leveraging Al for marketing

innovation.
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Enroliment Now Open!

Take the first step toward becoming a digital marketing
expert. Enroll in our program and elevate your career.

Contact Us:
www.ramagqgchools.com
info@ramaqchools.com
+966536834733

Unlock the Power of DEI with Chools!




