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INTRODUCTION TO ADVANCED a
WEB ANALYTICS

Hello, aspiring web analytics expert! The Advanced
Web Analytics program at Chools teaches you how
to use web analytics tools and techniques to
measure, analyse, and optimize the performance of
your website and online marketing campaigns. Web
analytics involves collecting, processing, and
reporting data about the behaviour and preferences
of web users, such as how they find, access, and
interact with your website content. You will learn
how to set up and configure web analytics tools,
such as Google Analytics, Adobe Analytics, or
Microsoft Clarity, to track and report on your
website traffic, conversions, and goals. Additional
you will use web analytics data to understand yo
audience, improve your website design and use
experience, and optimize your online marketin




Why Choose Chools?
Numbers That Speak for Themselves:

e 10,000+ Successful Alumni: Join a
network of impactful professionals.

e 95% Job Placement Rate: Secure your
future with Chools’ proven track record.

e 20+ Years of Excellence: Trust in a
legacy of education and industry
expertise.

e 200+ Industry Partnerships: Leverage
our connections for real-world insights
and opportunities.

What Sets Us Apart?

e ExpertInstructors: Learn from industry
veterans with hands-on experience.

e Hybrid Learning Model: Balance
online flexibility with in-person
engagement.

e Comprehensive Curriculum: Stay
ahead with courses designed meet
market demands.

e Community and Networking: Be part
of an active community of learners
and professionals.

Why Can Apply?
Eliglility CriterI::I? y —
-— | g
e Educational Background: A - '

bachelor’'s degree in any subject,

preferably with a STEM background. J I , ' l l - ‘ ‘ ‘

e Skills: Good command of English.
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e Knowledge: Some prior knowledge
of web analytics concepts and
tools.

e Passion: A passion for creativity and
staying updated on trends.

Program Overview

The Advanced Web Analytics
Program at Chools provides an
extensive education in web analytics.
Our curriculum covers a wide range
of topics to ensure a thorough
understanding, combining
theoretical knowledge with practical,
hands-on experience.

Learning Mode:

e Hybrid Learning Model: Combines
online learning with in-person
sessions for flexibility and
interactive engagement.

e Interactive Sessions: Includes live
webinars, workshops, and Q&A
forums with expert instructors and
peers.

e Self-paced Learning: Access
course materials anytime, allowing
you to learn at your own pace.




Skills Learned R

e Web Analytics Fundamentals: Understanding core web
analytics concepts and strategies.

e Tool Configuration: Setting up and configuring web analytics
tools like Google Analytics, Adobe Analytics, and Microsoft
Clarity.

e Data Analysis: Analyzing web analytics data to understand
audience behavior and preferences.

e User Experience Optimization: Improving website design,
usability, and user experience based on analytics insights.

e Marketing Strategy Optimization: Using web analytics data to
optimize online marketing strategies and KPIs.

e Technical Skills: Implementing tracking codes, setting up
goals, and creating custom reports.

e Reporting and Visualization: Creating clear and actionable
web analytics reports and dashboards.

Job Positions and Opportunities

Career Paths: Key Industry Verticals
e Web Analytics Specialist Skill Application Areas:
e Digital Marketing Analyst e Technology
e SEO Analyst e Finance
e Data Analyst e Healthcare
e Conversion Rate Optimization e Retail
(CRO) Specialist e Marketing
e Marketing Manager e Telecommunications
e Education
Industry Demand: e Logistics and Supply Chain
e High demand across various e Government and Public Services
sectors

e Competitive salaries
e Strong growth potential



Curriculum Highlights:

Fundamental Knowledge: Core principles of web analytics.
Advanced Techniques: In-depth understanding of web analytics
tools and best practices.

Real-World Applications: Practical projects and case studies.
Professional Development: Continuous learning and networking
opportunities.

By completing the Advanced Web Analytics Program at Chools,
you'll gain the skills, knowledge, and experience needed to excel in
web analytics, positioning yourself as a valuable asset to any
organization.

Program Objectives

Master technical skills in welb analytics.

Implement best practices for measuring, analyzing, and optimizing
website performance.

Explore various web analytics tools and techniques.

Address real-world web analytics challenges.

Understand best practices in web analytics.

Foster continuous learning.

Encourage data-driven decision making.

Prepare for advanced roles in web analytics.

Expected Outcomes

Proficiency in web analytics tools and techniques.
Practical experience through hands-on projects.
Strong analytical and problem-solving skills.
Application of best practices in web analytics.
Innovation in website optimization and marketing strategies.
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Stage 1: Fundamentals of Web Analytics

l.Introduction to Web Analytics
o Core principles and strategies of web
analytics.
o Understanding the importance of web
analytics in digital marketing.
o Key components of an effective web analytics
strategy.

1.Setting Up Web Analytics Tools
o Configuring tools like Google Analytics, Adobe
Analytics, and Microsoft Clarity.
o Implementing tracking codes and setting up
goals.
o Best practices for tool configuration and data
accuracy.

Stage 2: Advanced Web Analytics Techniques

1.Data Collection and Processing
o Collecting and processing web analytics data.
o Understanding data sources and data
integration.
o Ensuring data quality and accuracy.

l.Audience Analysis
o Analyzing audience behavior and preferences.
o Using web analytics data to understand user
demographics and interests.
o Creating audience segments and personas.

1.User Experience Optimization
o Improving website design, usability, and user
experience based on analytics insights.
Conducting usability tests and A/B testing.
Best practices for optimizing user experience.

Stage 3: Data-Driven Decision Making

1.Marketing Strategy Optimization

Analyzing campaign performance and ROI.
Making data-driven decisions for marketing
improvements.

o Using web analytics data to optimize online
marketing strategies and KPIs.

1.Conversion Rate Optimization (CRO)
o Understanding the principles of conversion
rate optimization.
o Implementing CRO techniques to increase
conversions.
o Best practices for measuring and improving
conversion rates.

1.Reporting and Visualization
o Creating clear and actionable web analytics
reports and dashboards.
o Using data visualization tools to present
insights.
o Best practices for reporting and
communication.

Stage 4: Practical Applications

l.Hands-on Web Analytics Projects
o Real-world projects to apply web analytics
skills.
o Designing and implementing analytics
solutions for various scenarios.
o Collaborating with peers and mentors to solve
complex challenges.

1.Web Analytics Integration
o Integrating web analytics with other digital
marketing tools and platforms.
o Best practices for data integration and
synchronization.
o Strategies for maintaining data integrity and
consistency.




PROGRAM OUTLINE

Elective Modules

¢ Data Ethics and Privacy
o Ethical considerations, privacy laws, and compliance strategies.

¢ AllIntegration for Web Analytics
o Implementing Al solutions in web analytics.

¢ E-commerce Analytics
o Analyzing and optimizing e-commerce performance.

¢ Social Media Analytics
o Measuring and analyzing social media performance.

¢ Local SEO and Analytics
o Optimizing for local search and business listings.

Enroliment Now Open!

Take the first step towards becoming a web analytics expert. Enroll in our Advanced Web Analytics Program
and enhance your career with Chools.

Email: info@ramaqgchools.com Phone: +966536834733  Website: ramaqchools.com




